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THE TOP 100 MOST VALUABLE CHINESE BR ANDS 2025

1 Tencent brand value includes QQ, QQ Music, WeChat, Tencent Music, WeSing, WeChat Pay, WeBank, v.qq.com, and Tencent Cloud
 Tencent brand value derives from both Media & Entertainment and Business Technology & Services Platforms
2 Alibaba brand value includes Alibaba Cloud, Ant Financial, Aliexpress, 1688.com, AliHealth, Taobao, and Tmall
3 JD brand value includes JD Financial

TOTAL VALUE OF THE CHINA TOP 100: $1.21 TRILLION
YEAR-ON-YEAR CHANGE: 25%

MOST VALUABLE
CHINESE BRANDS2025

*Energy, Travel Services, Apparel, Logistics, Fast Food, Home Appliances, Business Technology and Services Platforms, 
  Health Care, Real Estate, Real Estate Agents, and Casual Dining.

NEWCOMERS & RE-ENTR ANTS

BRAND VALUE (US$M)

CATEGORY COMPOSITION

TOP 10 RISERS

BRAND VALUE CHANGE (%) 
2025 VS. 2024

$28,150 M
CONSUMER TECHNOLOGY
& SERVICES PLATFORMS

$29,328 M
CONSUMER TECHNOLOGY
& SERVICES PLATFORMS

$4,218 M
FOOD & BEVERAGES

$197,991 M
BUSINESS TECHNOLOGY 
& SERVICES PLATFORMS / 
MEDIA & ENTERTAINMENT

$3,005 M
MEDIA & ENTERTAINMENT

$17,164 M
AUTOMOTIVE

$4,077 M
CONSUMER TECHNOLOGY
& SERVICES PLATFORMS

$64,152 M
CONSUMER TECHNOLOGY
& SERVICES PLATFORMS

$5,586 M
CONSUMER TECHNOLOGY
& SERVICES PLATFORMS

$47,769 M
IOT ECOSYSTEM
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+154%

+54%
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+49%

+78%

+54%

+56%

+49%

+47%

$3,955
NEW

$1,500
RE-ENTRY

$2,204
RE-ENTRY

$1,684
RE-ENTRY

$3,008
NEW

$1,817
NEW

$2,175
RE-ENTRY

TOTAL OF CHINA 
TOP 100 2025

$1.21 TN

Media and  
Entertainment 
$323,754 

27%

Financial Services 
$198,239 

16%
Consumer Technology 
and Services Platforms 
$154,450 

13%

Retail 
$131,857 

11%

Alcohol 
$107,817 

9%

Telecom Providers
$57,341 

5%

IoT Ecosystem
$47,769 

4%

Food and Beverages
$45,458 

4%

Other*
$124,799

10%Automotive
$23,372

2%


